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examples. David Rindskopf, Distinguished Professor of Educational Psychology, City University of New York, Graduate
School and University Center, & Editor of the Journal of Educational and Behavioral Statistics. The approach taken by
Introduction to Meta-analysis is intended to be primarily conceptual, and it is amazingly successful at achieving that
goal. The reader can comfortably skip the formulas and still understand their application and underlying motivation.
For the more statistically sophisticated reader, the relevant formulas and worked examples provide a superb practical
guide to performing a meta-analysis. The book provides an eclectic mix of examples from education, social science,
biomedical studies, and even ecology. For anyone considering leading a course in meta-analysis, or pursuing selfdirected study, Introduction to Meta-analysis would be a clear first choice. Jesse A. Berlin, ScD Introduction to MetaAnalysis is an excellent resource for novices and experts alike. The book provides a clear and comprehensive
presentation of all basic and most advanced approaches to meta-analysis. This book will be referenced for decades.
Michael A. McDaniel, Professor of Human Resources and Organizational Behavior, Virginia Commonwealth University
Model Rules of Professional Conduct American Bar Association. House of Delegates 2007 The Model Rules of Professional
Conduct provides an up-to-date resource for information on legal ethics. Federal, state and local courts in all
jurisdictions look to the Rules for guidance in solving lawyer malpractice cases, disciplinary actions,
disqualification issues, sanctions questions and much more. In this volume, black-letter Rules of Professional Conduct
are followed by numbered Comments that explain each Rule's purpose and provide suggestions for its practical
application. The Rules will help you identify proper conduct in a variety of given situations, review those instances
where discretionary action is possible, and define the nature of the relationship between you and your clients,
colleagues and the courts.
The SAGE Handbook of Social Media Marketing Annmarie Hanlon 2022-06-16 This Handbook explores the foundations and
methodologies in analysing the important aspects of social media for organisations and consumers. It investigates
critical areas concerning communities, culture, communication and content, and considers social media sales.
A Surgeon's Path Kahyun Yoon-Flannery 2018-07-30 This text provides a comprehensive review of what comes after the
completion of a general surgery residency, and will serve as a valuable resource for those surgeons, residents, and
medical students interested in a career in general surgery. This book reviews several areas of fellowships and how to
navigate through the application process, provide a guide for finding a job, negotiating through your first position,
and also discusses other difficult topics such as how to deal with malpractice lawsuits. All chapters are written by
experts who have gone through the various processes.
The Service-Dominant Logic of Marketing Robert F. Lusch 2014-12-18 Expanding on the editors' award-winning article
"Evolving to a New Dominant Logic for Marketing," this book presents a challenging new paradigm for the marketing
discipline. This new paradigm is service-oriented, customer-oriented, relationship-focused, and knowledge-based, and
places marketing, once viewed as a support function, central to overall business strategy. Service-dominant logic
defines service as the application of competencies for the benefit of another entity and sees mutual service provision,
rather than the exchange of goods, as the proper subject of marketing. It moves the orientation of marketing from a
"market to" philosophy where customers are promoted to, targeted, and captured, to a "market with" philosophy where the
customer and supply chain partners are collaborators in the entire marketing process. The editors elaborate on this
model through an historical analysis, clarification, and extension of service-dominant logic, and distinguished
marketing thinkers then provide further insight and commentary. The result is a more comprehensive and inclusive
marketing theory that will challenge both current thinking and marketing practice.
Strauss and Mayer’s Emergency Department Management Robert W. Strauss 2013-12-11 Offers a real-world, pragmatic guide
designed to help emergency department managers efficiently which handle the many complex issues that arise in this
challenging clinical environment. This title delivers practical solutions to virtually any problem that may arise in
running an emergency department or acute care center.
The Fundamentals of Clinical Research P. Michael Dubinsky 2022-01-26 This book focuses on the practical application of
good clinical practice (GCP) fundamentals and provides insight into roles and responsibilities included in planning,
executing, and analyzing clinical trials. The authors describe the design of quality into clinical trial planning and
the application of regulatory, scientific, administrative, business, and ethical considerations. Describes the design
of quality into the clinical trial planning Has end-of-chapter questions and answers to check learning and
comprehension Includes charts that visually summarize the content and allow readers to cross-reference details in
relevant chapters Offers a companion website containing supplemental training resources
Essential Psychology Philip Banyard 2015-01-30 Essential Psychology returns for a second edition with a vivid narrative
writing style for undergraduates, features designed to stimulate critical thinking and inspire students to learn
independently, and an expanded companion website full of useful resources for lecturers and students. This
comprehensive introductory text is relevant for both the specialist and non-specialist psychology student, challenging
those who studied psychology before university while remaining accessible to those who did not. The 2nd edition: Gives
students a firm foundation in all areas covered on accredited British Psychological Society degree courses Includes new
chapters on psychopathology, research methods, language, motivation and emotion, lifespan development, health
psychology, forensic psychology and critical social psychology Relates theory to the real world to help students think
about where they will employ their degree after undergraduate study Comes with a SAGE edge companion website with a
suite of resources to enhance the learning experience (https://edge.sagepub.com/banyard2e)
Measuring Marketing John Davis 2017-12-18 The demands of a more dynamic, globalized business world have led to
sophisticated methods for quantifying marketing success. This informative guide defines and explains the use of more
than 110 key marketing metrics for the success of your business. In eleven focused sections, this resource makes

Destination Marketing Steven Pike 2015-12-14 Destination Marketing offers the reader an integrated and comprehensive
overview of the key challenges and constraints facing destination marketing organisations (DMOs) and how destination
marketing can be planned, implemented and evaluated to achieve successful destination competitiveness. This new second
edition has been revised and updated to include: new slimline 15-chapter structure new chapters on Destination
Competitiveness and Technology new and updated case studies throughout, including emerging markets new content on
social media marketing in destination marketing organisations and sustainable destination marketing additional online
resources for lecturers and students including PowerPoint slides, quizzes and discussion questions. It is written in an
engaging style and applies theory to a range of tourism destinations at the consumer, business, national and
international level by using topical examples.
Essentials of Marketing Research Kenneth E. Clow 2013-01-09 Essentials of Marketing Research takes an applied approach
to the fundamentals of marketing research by providing examples from the business world of marketing research and
showing students how to apply marketing research results. This text focuses on understanding and interpreting marketing
research studies. Focusing on the 'how-to' and 'so what' of marketing research helps students understand the value of
marketing research and how they can put marketing research into practice. There is a strong emphasis on how to use
marketing research to make better management decisions. The unique feature set integrates data analysis,
interpretation, application, and decision-making throughout the entire text. The text opens with a discussion of the
role of marketing research, along with a breakdown of the marketing research process. The text then moves into a
section discussing types of marketing research, including secondary resources, qualitative research, observation
research, and survey research. Newer methods (e.g. using blogs or Twitter feeds as secondary resources and using online
focus groups) are discussed as extensions of traditional methods such. The third section discusses sampling procedures,
measurement methods, marketing scales, and questionnaires. Finally, a section on analyzing and reporting marketing
research focuses on the fundamental data analysis skills that students will use in their marketing careers. Features of
this text include: - Chapter Openers describe the results of a research study that apply to the topics being presented
in that chapter. These are taken from a variety of industries, with a greater emphasis on social media and the
Internet. - A Global Concerns section appears in each chapter, helping prepare students to conduct market research on
an international scale.This text emphasizes the presentation of research results and uses graphs, tables, and figures
extensively. - A Statistics Review section emphasizes the practical interpretation and application of statistical
principles being reviewed in each chapter. - Dealing with Data sections in each chapter provide students with
opportunities to practice interpreting data and applying results to marketing decisions. Multiple SPSS data sets and
step-by-step instructions are available on the companion site to use with this feature. - Each Chapter Summary is tied
to the chapter-opening Learning Objectives. - A Continuing Case Study follows a group of students through the research
process. It shows potential trade-offs, difficulties and flaws that often occur during the implementation of research
project. Accompanying case questions can be used for class discussion, in-class group work, or individual assignments.
- End-of-Chapter Critical Thinking Exercises are applied in nature and emphasize key chapter concepts. These can be
used as assignments to test students' understanding of marketing research results and how results can be applied to
decision-making. - End-of-chapter Your Research Project provides more challenging opportunities for students to apply
chapter knowledge on an in-depth basis, and thus olearn by doing.
Glencoe Marketing Essentials, Student Edition McGraw-Hill Education 2015-05-05
Research and Related Services in the United States Department of Agriculture United States. Agricultural Research
Administration 1951
Whisky Inge Russell 2014-08-12 Whisky: Technology, Production and Marketing explains in technical terms the science and
technology of producing whisky, combined with information from industry experts on successfully marketing the product.
World experts in Scotch whisky provide detailed insight into whisky production, from the processing of raw materials to
the fermentation, distillation, maturation, blending, production of co-products, and quality testing, as well as
important information on the methodology used for packaging and marketing whisky in the twenty-first century. No other
book covers the entire whisky process from raw material to delivery to market in such a comprehensive manner and with
such a high level of technical detail. Only available work to cover the entire whisky process from raw material to
delivery to the market in such a comprehensive manner Includes a chapter on marketing and selling whisky Foreword
written by Alan Rutherford, former Chairman and Managing Director of United Malt and Grain Distillers Ltd.
Essentials of Managed Health Care Peter Reid Kongstvedt 2007 Managed Care
Introduction to Meta-Analysis Larry V. Hedges 2011-08-24 This book provides a clear and thorough introduction to metaanalysis, the process of synthesizing data from a series of separate studies. Meta-analysis has become a critically
important tool in fields as diverse as medicine, pharmacology, epidemiology, education, psychology, business, and
ecology. Introduction to Meta-Analysis: Outlines the role of meta-analysis in the research process Shows how to compute
effects sizes and treatment effects Explains the fixed-effect and random-effects models for synthesizing data
Demonstrates how to assess and interpret variation in effect size across studies Clarifies concepts using text and
figures, followed by formulas and examples Explains how to avoid common mistakes in meta-analysis Discusses
controversies in meta-analysis Features a web site with additional material and exercises A superb combination of lucid
prose and informative graphics, written by four of the world’s leading experts on all aspects of meta-analysis.
Borenstein, Hedges, Higgins, and Rothstein provide a refreshing departure from cookbook approaches with their clear
explanations of the what and why of meta-analysis. The book is ideal as a course textbook or for self-study. My
students, who used pre-publication versions of some of the chapters, raved about the clarity of the explanations and
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otherwise complex topics understandable. Written for marketing professionals accountable for measurable results as well
as senior executives who need a firm understanding of marketing’s impact on a business or product line, it clearly
explains the metrics that you can use to measure marketing. Along the way, you'll be introduced to a variety of
important analytical tools, from brand, customer, and sales metrics to advertising, price, and distributions metrics.
And with the addition of new examples and metrics—including significant updates to the online/digital/social area—
Measuring Marketing, Third Edition will put you in a better position to excel at this difficult endeavor.
Essentials of Health Care Marketing Eric N. Berkowitz 2016-08-15 Essentials of Health Care Marketing, Fourth Edition
will provide your students with a foundational knowledge of the principles of marketing and their particular
application in health care. Moreover, the text offers a perspective on how these principles must shift in response to
the changing environmental forces that are unique to this market.
Nutrition in Public Health Sari Edelstein 2006 Community Nutrition
Methods of Soil Analysis, Part 3 D. L. Sparks 2020-01-22 A thorough presentation of analytical methods for
characterizing soil chemical properties and processes, Methods, Part 3 includes chapters on Fourier transform infrared,
Raman, electron spin resonance, x-ray photoelectron, and x-ray absorption fine structure spectroscopies, and more.
Committee Prints United States. Congress. House. Committee on Agriculture 1951
Marketing Essentials-Stud.Activity Wkbk Farese 1997
CIM Coursebook Marketing Essentials Jim Blythe 2012-08-06 ‘Butterworth-Heinemann’s CIM Coursebooks have been designed
to match the syllabus and learning outcomes of our new qualifications and should be useful aids in helping students
understand the complexities of marketing. The discussion and practical application of theories and concepts, with
relevant examples and case studies, should help readers make immediate use of their knowledge and skills gained from
the qualifications.’ Professor Keith Fletcher, Director of Education, The Chartered Institute of Marketing ‘Here in
Dubai, we have used the Butterworth-Heinemann Coursebooks in their various forms since the very beginning and have
found them most useful as a source of recommended reading material as well as examination preparation.’ Alun Epps, CIM
Centre Co-ordinator, Dubai University College, United Arab Emirates Butterworth-Heinemann’s official CIM Coursebooks
are the definitive companions to the CIM professional marketing qualifications. The only study materials to be endorsed
by The Chartered Institute of Marketing (CIM), all content is carefully structured to match the syllabus and is written
in collaboration with the CIM faculty. Now in full colour and a new student friendly format, key information is easy to
locate on each page. Each chapter is packed full of case studies, study tips and activities to test your learning and
understanding as you go along. •The coursebooks are the only study guide reviewed and approved by CIM (The Chartered
Institute of Marketing). •Each book is crammed with a range of learning objectives, cases, questions, activities,
definitions, study tips and summaries to support and test your understanding of the theory. •Past examination papers
and examiners’ reports are available online to enable you to practise what has been learned and help prepare for the
exam and pass first time. •Extensive online materials support students and tutors at every stage. Based on an
understanding of student and tutor needs gained in extensive research, brand new online materials have been designed
specifically for CIM students and created exclusively for Butterworth-Heinemann. Check out exam dates on the Online
Calendar, see syllabus links for each course, and access extra mini case studies to cement your understanding. Explore
marketingonline.co.uk and access online versions of the coursebooks and further reading from Elsevier and ButterworthHeinemann. INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE www.marketingonline.co.uk
Health Care Marketing John L. Fortenberry 2009-02-23 Written from the perspective of the healthcare marketing
professional, Health Care Marketing: Tools and Techniques presents a series of 39 essential marketing tools and
demonstrates their application in the health care environment.Ideal for undergraduate and graduate courses in health
care marketing or health care strategy, the tools cover a broad spectrum of topics including product development and
portfolio analysis; branding and identity management; target marketing; consumer behavior and product promotions;
environmental analysis and competitive assessment; marketing management; and marketing strategy and planning.Each
chapter focuses on a specific marketing tool and can be read as stand-alone presentation of the topic. Step-by-step
guidelines take the reader through techniques that range from time-tested marketing classics to new models that will
undoubtedly become classics in time.
Handbook of Private Practice Steven Walfish 2017 Handbook of Private Practice is the premier resource for mental health
clinicians, covering all aspects of developing and maintaining a successful private practice. Written for graduate
students considering the career path of private practice, professionals wanting to transition into private practice,
and current private practitioners who want to improve their practice, this book combines the overarching concepts
needed to take a mental health practice (whether solo or in a group) from inception, through its lifespan. From
envisioning your practice, to accounting and bookkeeping, hiring staff, managing the practice, and running the business
of the practice, a diverse group of expert authors describe the practical considerations and steps to take to enhance
your success. Chapters cover marketing, dealing with insurance and managed care, and how to choose your advisors.
Ethics and risk management are integrated throughout the text with a special section also devoted to these issues and
strategies. The last section features 26 niche practices in which expert practitioners describe their special area of
practice and discuss important issues and aspects of their specialty practice. These areas include assessment and
evaluation, specialized psychotherapy services, working with unique populations of clients, and more. Whether read
cover-to-cover or used as a reference to repeatedly come back to when a question or challenge arises, this book is full
of practical guidance directly geared to psychologists, counselors, social workers, and marriage and family therapists
in independent practice.
CIM Coursebook 08/09 Marketing Essentials Jim Blythe 2012-05-16 ‘Butterworth-Heinemann’s CIM Coursebooks have been
designed to match the syllabus and learning outcomes of our new qualifications and should be useful aids in helping
students understand the complexities of marketing. The discussion and practical application of theories and concepts,
with relevant examples and case studies, should help readers make immediate use of their knowledge and skills gained
from the qualifications.’ Professor Keith Fletcher, Director of Education, The Chartered Institute of Marketing ‘Here
in Dubai, we have used the Butterworth-Heinemann Coursebooks in their various forms since the very beginning and have
found them most useful as a source of recommended reading material as well as examination preparation.’ Alun Epps, CIM
Centre Co-ordinator, Dubai University College, United Arab Emirates Butterworth-Heinemann’s official CIM Coursebooks
are the definitive companions to the CIM professional marketing qualifications. The only study materials to be endorsed
by The Chartered Institute of Marketing (CIM), all content is carefully structured to match the syllabus and is written
in collaboration with the CIM faculty. Now in full colour and a new student friendly format, key information is easy to
locate on each page. Each chapter is packed full of case studies, study tips and activities to test your learning and
understanding as you go along. •The coursebooks are the only study guide reviewed and approved by CIM (The Chartered
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Institute of Marketing). •Each book is crammed with a range of learning objectives, cases, questions, activities,
definitions, study tips and summaries to support and test your understanding of the theory. •Past examination papers
and examiners’ reports are available online to enable you to practise what has been learned and help prepare for the
exam and pass first time. •Extensive online materials support students and tutors at every stage. Based on an
understanding of student and tutor needs gained in extensive research, brand new online materials have been designed
specifically for CIM students and created exclusively for Butterworth-Heinemann. Check out exam dates on the Online
Calendar, see syllabus links for each course, and access extra mini case studies to cement your understanding. Explore
marketingonline.co.uk and access online versions of the coursebooks and further reading from Elsevier and ButterworthHeinemann. INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE www.marketingonline.co.uk
Marketing Essentials, Marketing Research Workbook McGraw-Hill Education 2001-06-22 Includes: Primary and secondary
research methods, quantitative and qualitative research techniques, questionnaire design and implementation, sampling
methods, data collection, reporting, and analysis, research report and presentation guidelines, workbook activities for
each chapter, DECA connections for each chapter.
EXPORT - IMPORT AND LOGISTICS MANAGEMENT USHA KIRAN RAI 2010-01-08 This textbook, now in its Second Edition, continues
to provide an easy and accessible introduction to the import-export and logistics management. With the globalization,
international trade procedures and documentation have undergone remarkable changes over the last decade or so. This
process of change got accelerated after the enactment of the Foreign Exchange Management Act, 1999. This, coupled with
the thrust given to the liberalization process by the Government, has brought to fore the importance of export
procedures and documentation and international logistics management. This comprehensive and revised book includes a new
chapter on Foreign Exchange Risk Management and elaborates the procedures for availing different export incentives.
Divided into eight parts, the text discusses the export-import environment, the procedures for obtaining finance by the
exporter, convertibility of rupee, liberalization and its impact, the foreign exchange market, export-import procedures
and documentation. Finally, the book also dwells upon the essentials of imports and logistics management including
distribution channels and international marketing. This book, dealing with the principles and practice of the
management of exports, imports and logistics, should be of a great benefit to the postgraduate students of business
management (MBA), and inter-national business management (MIB). Besides, the book would prove to be useful as a handy
reference for exporters, importers, managers and entrepreneurs.
Hospitality Digital Marketing Essentials Holly Zoba 2024-09
Professional Practice for Interior Designers Christine M. Piotrowski 2020-03-05 The leading guide to the business
practice of the interior design profession, updated to reflect the latest trends For nearly thirty years, Professional
Practice for Interior Designers has been a must-have resource for aspiring designers and practicing professionals. This
revised and updated Sixth Edition continues to offer authoritative guidance related to the business of the interior
design profession—from the basics to the latest topics and tools essential for planning, building, and maintaining a
successful commercial or residential interior design business. Filled with business tips and best practices,
illustrative scenarios, and other pedagogical tools, this revised edition contains new chapters on interior design in
the global environment, building client relationships, and online marketing communications. The author also includes
updated information on web and social media marketing, branding, and prospecting for global projects. Recommended by
the NCIDQ for exam preparation, this Sixth Edition is an invaluable resource for early career designers or those
studying to enter the profession. This important book: Contains three new chapters that focus on client relationships,
marketing communications, and interior design in the global marketplace. Includes new or updated sections that reflect
the recent trends related to social media, branding, sustainable design practice and more Offers invaluable pedagogical
tools in every chapter, including chapter objectives and material relevant for the NCIDQ Instructors have access to an
Instructor's Manual through the book's companion website
Marketing and Consumer Behavior: Concepts, Methodologies, Tools, and Applications Management Association, Information
Resources 2014-12-31 As marketing professionals look for ever more effective ways to promote their goods and services
to customers, a thorough understanding of customer needs and the ability to predict a target audience’s reaction to
advertising campaigns is essential. Marketing and Consumer Behavior: Concepts, Methodologies, Tools, and Applications
explores cutting-edge advancements in marketing strategies as well as the development and design considerations
integral to the successful analysis of consumer trends. Including both in-depth case studies and theoretical
discussions, this comprehensive four-volume reference is a necessary resource for business leaders and marketing
managers, students and educators, and advertisers looking to expand the reach of their target market.
Pharmacy Management: Essentials for All Practice Settings, Fifth Edition Shane P Desselle 2019-11-29 The leading text
on pharmacy management – updated to reflect the latest trends and topics Pharmacy Management is a comprehensive
textbook that combines evidence-based management theories with practical solutions for the issues pharmacists face
every day. Enhanced by input from educators, researchers, students and practicing pharmacists, the Fifth Edition
addresses the evolving role of pharmacists in today’s every-changing environment. Covering the gamut of activities
performed by pharmacists, from managing money to managing personal stress, this complete guide explains vital pharmacy
management topics across all practice settings. Featuring material derived from the best and most contemporary primary
literature, Pharmacy Management focuses on learning the skills essential to the everyday practice of pharmacy. Long
after readers have completed pharmacy school, they will turn to Pharmacy Management for answers to make their practice
more professionally rewarding and personally enriching. •Market: Physical Therapy students (30,000/USA) •New Chapters:
Ethical Decision Making and Problem Solving, Negotiating, and Pharmacy Technicians •Covers all aspects of pharmacy
management, from managing money and people to personal stress
West African Trade P. T. Bauer 2013-09-12 This book, originally published in 1954, examines the key features of the
economies of colonial Nigeria and the Gold Coast.
Information and Communication Technologies in Tourism 2021 Wolfgang Wörndl 2021-01-11 This open access book is the
proceedings of the International Federation for IT and Travel & Tourism (IFITT)’s 28th Annual International eTourism
Conference, which assembles the latest research presented at the ENTER21@yourplace virtual conference January 19–22,
2021. This book advances the current knowledge base of information and communication technologies and tourism in the
areas of social media and sharing economy, technology including AI-driven technologies, research related to destination
management and innovations, COVID-19 repercussions, and others. Readers will find a wealth of state-of-the-art
insights, ideas, and case studies on how information and communication technologies can be applied in travel and
tourism as we encounter new opportunities and challenges in an unpredictable world.
Marketing Essentials, Student Activity Workbook McGraw-Hill Education 2001-04-17 Student Activity Workbook. Includes:
vocabulary review activities, fact and idea review activities, marketing application activities, DECA preparation
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activities, Computer activities.
Pharmacy Management, Leadership, Marketing, and Finance Marie A. Chisholm-Burns 2014
Essentials of Public Health Management L. Fleming Fallon Jr. 2011-06-24 This timely revision addresses all the
important topics in the effective management of public health departments and agencies. Using a practical, nontheoretical approach, the book is ideal for the hands on management of these complex organizations and their daily
operations. The Second Edition has been thoroughly revised with all new case studies for each chapter as well as the
most up-to-date information on critical, contemporary topics in management, human resources, operations, and more, all
within the context of the public health department. Important Notice: The digital edition of this book is missing some
of the images or content found in the physical edition.
Educated Tara Westover 2018-02-20 #1 NEW YORK TIMES, WALL STREET JOURNAL, AND BOSTON GLOBE BESTSELLER • One of the most
acclaimed books of our time: an unforgettable memoir about a young woman who, kept out of school, leaves her
survivalist family and goes on to earn a PhD from Cambridge University “Extraordinary . . . an act of courage and selfinvention.”—The New York Times NAMED ONE OF THE TEN BEST BOOKS OF THE YEAR BY THE NEW YORK TIMES BOOK REVIEW • ONE OF
PRESIDENT BARACK OBAMA’S FAVORITE BOOKS OF THE YEAR • BILL GATES’S HOLIDAY READING LIST • FINALIST: National Book
Critics Circle’s Award In Autobiography and John Leonard Prize For Best First Book • PEN/Jean Stein Book Award • Los
Angeles Times Book Prize Born to survivalists in the mountains of Idaho, Tara Westover was seventeen the first time she
set foot in a classroom. Her family was so isolated from mainstream society that there was no one to ensure the
children received an education, and no one to intervene when one of Tara’s older brothers became violent. When another
brother got himself into college, Tara decided to try a new kind of life. Her quest for knowledge transformed her,
taking her over oceans and across continents, to Harvard and to Cambridge University. Only then would she wonder if
she’d traveled too far, if there was still a way home. “Beautiful and propulsive . . . Despite the singularity of
[Westover’s] childhood, the questions her book poses are universal: How much of ourselves should we give to those we
love? And how much must we betray them to grow up?”—Vogue NAMED ONE OF THE BEST BOOKS OF THE YEAR BY The Washington
Post • O: The Oprah Magazine • Time • NPR • Good Morning America • San Francisco Chronicle • The Guardian • The
Economist • Financial Times • Newsday • New York Post • theSkimm • Refinery29 • Bloomberg • Self • Real Simple • Town &
Country • Bustle • Paste • Publishers Weekly • Library Journal • LibraryReads • Book Riot • Pamela Paul, KQED • New
York Public Library
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Librarianship Gobinda G. Chowdhury 2008 Every profession needs an introductory text to its core body of knowledge. This
definitive textbook is the most up-to-date introduction to the profession of librarianship for students and new
entrants to the profession available. It is also the first to give a complete overview of all aspects of professional
librarianship in the 21st century, and to offer authoritative analysis of modern libraries and librarianship. Key areas
covered include: libraries and information services: evolution or revolution? information resources and services
information organization and access library and Information users and society library technologies library and
information management LIS education and training. Each chapter in this user-friendly text features clear learning aims
and objectives and a list of revision questions to test and consolidate knowledge and understanding. Readership:
Mapping onto course content for library and information studies in the US, UK and Australasia, this textbook also
supports CILIP's Body of Knowledge and provides a single source of introductory explanations of library and information
concepts for students. It is also the quintessential primer for new professionals.
Efficient Marketing for Agriculture Theodore Macklin 1921
Marketing Essentials Jim Blythe 2010 This textbook is a useful companion for the CIM professional marketing
qualification. Now in full colour and a new student friendly format, key information is easy to locate on each page.
Each chapter is packed full of case studies, study tips and activities to test your learning and understanding as you
go along.
The Essential Guide to Getting Your Book Published Arielle Eckstut 2010-11-11 Now updated for 2015! The best, most
comprehensive guide for writers is now revised and updated, with new sections on ebooks, self-publishing, crowd-funding
through Kickstarter, blogging, increasing visibility via online marketing, micropublishing, the power of social media
and author websites, and more—making The Essential Guide to Getting Your Book Published more vital than ever for anyone
who wants to mine that great idea and turn it into a successfully published book. Written by experts with twenty-five
books between them as well as many years’ experience as a literary agent (Eckstut) and a book doctor (Sterry), this
nuts-and-bolts guide demystifies every step of the publishing process: how to come up with a blockbuster title, create
a selling proposal, find the right agent, understand a book contract, and develop marketing and publicity savvy.
Includes interviews with hundreds of publishing insiders and authors, including Seth Godin, Neil Gaiman, Amy Bloom,
Margaret Atwood, Leonard Lopate, plus agents, editors, and booksellers; sidebars featuring real-life publishing success
stories; sample proposals, query letters, and an entirely updated resources and publishers directory.
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